
The Pacific Business Review International has taken an initiative to start a section which will provide a snapshot of 
major Global & Indian economic indicators and industry review alternatively. 

A snapshot of the section in upcoming issues is hereunder:

Sept. 2017 Economy at a Glance (Global & Indian)

Oct.  2017       Tourism sector: Global scenario

Nov. 2017 Economy at a Glance (Global & Indian)

Dec. 2017       Textile Industry: Global Scenario

Media Industry

By the end of 2020, the global media industry is expected to 
cross USD 1000 billion, with Asia Pacific and the US 
markets accounting for more than a half of the value of this 
number. Entertainment and media (E&M) companies are 
making great strides in pivoting to serve digital consumers 
around the world. 

The prime most change that has been evident is the shift 
towards more and more digital products in the media 
industry. It is expected that digital products and services will 
soon account for over 50 percent of any company's overall 

media expense. However, at first glance, the outlook for 
E&M companies worldwide still may seem troubling. 
Declining pricing power, disinflation, and the trend toward 
free media and sharing all make it fundamentally 
challenging to grow organically. Despite growing 5.5 
percent last year, this US$1.7 trillion global industry is likely 
to have difficulty keeping up with the economy as a whole. 
The Global Entertainment and Media Outlook 2016–2020 
projects that E&M will rise at a compound annual growth 
rate (CAGR) of 4.4 percent in nominal terms through 2020 
— lagging behind overall economic growth.
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Developing markets:  Driving global growth

Developing markets are playing an increasingly critical role 
in global media growth, not only because traditional media 
in these regions remain strong, but because these markets, 
from Mexico and China to India and Malaysia, anticipate 
healthy economic expansion and increasing household 

incomes—particularly in Asia Pacific (AP) and Central and 
Eastern Europe (CEE). This growth will boost both 
advertising and content spend across the region. In fact, the 
media market in AP will be the largest source of absolute 
growth for the global industry over the next five years. 

Growth Rates

Over the next five years, the entertainment and media sector 
in Singapore, Southeast Asia and globally is projected to 
grow at the following rates:

 Singapore: 4.7% compound annual growth rate 
(CAGR), from US$5.3 billion in 2016 to US$7.1 billion 
in 2021

 Southeast Asia: 7.2% CAGR from US$45.6 to US$64.5 
million

 Globally: 4.2% CAGR, from US$1.8 trillion to US$2.2 
trillion in 2021
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Think regional: Entertainment and media in Southeast Asia

 The media industry is diverse across its segments, and 
this diversity is multiplied when you layer in the 
heterogeneous nature of the industry in the various 
markets of Southeast Asia.

 Indonesia remains the largest entertainment and media 
market in Southeast Asia, and is expected to be the 
highest growing market in the region.

Sector wise Growth Rates of E&M Industry
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Youth Movement Globally and Growth of E & M Spending
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Revenues

Media & Entertainment Exports 
Projected 25 Top Exports for Media & Entertainment Exports 2015-2018*

Media & Entertainment in the United Kingdom (2014-2018)
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Media & Entertainment in the China (2014-2018)

Media & Entertainment in Canada (2014-2018)

Media & Entertainment in Brazil (2014-2018)
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Indian Scenario

India's media and entertainment industry is expected to 
double in size toRs.1.66 trillion by 2017, from Rs.82,000 
crore last year. That's a compounded annual growth rate 
(CAGR) of 15.2%, according to the Indian Media and 
Entertainment Industry Report 

Increased digitization, the growth of regional media, 
upcoming elections, the strength of the film sector and fast-
increasing new media businesses will see India's media and 
entertainment industry grow 11.8% to Rs.91,700 crore 

Industry Size

Media & Entertainment in the India (2014-2018)
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